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Dear Member
South African travellers have been given the green light by the South African Government to travel
anywhere in the world, under certain conditions.
Those conditions are not without their complexities – the situation remains fluid and for travel to
happen destinations need to be willing to welcome South Africans and airlines need to be
operating the routes. That means, now more than ever, your value proposition as a trusted travel
advisor and expert comes to the fore.
In the absence of information, and ever-changing travel regulations and requirements, travellers will
need your advice on how to navigate the travel landscape and travel with peace of mind. They will
rely on you for in-destination advice, health requirements, country regulations, safety procedures
and seek many other answers.
We recognise that, beyond helping you source that information, ASATA can help you amplify that
value proposition you offer customers. This month we launch a ‘Back to Travel’ campaign which
aims to encourage South Africans to travel with confidence, by putting their faith in travel experts
who are member of ASATA.
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Of course, we hope this is a message you can get behind and to help you do this, we have put
together a toolkit with striking Social Media messaging you can use to tell you customers that it is
both safe and normal to travel, and who better to rely on to help them, than you.
For the duration of October, #BackToTravel will run on social media, in media and, we hope, across
your platforms. This is the time to collaborate and proclaim in unison that it’s time for South
Africans to get #BackToTravel. We hope we can count on you!

Yours in travel,
Otto De Vries
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About this Toolkit
This toolkit is designed to be a practical resource, providing you with information to align your
marketing with that of ASATA and help amplify the message that going #BackToTravel is safe and
normal. By using an ASATA Travel Expert, travellers are guaranteed to receive a professional service
that will allow them to travel with peace of mind.
Inside you will find:
•
•
•
•
•

The ASATA Brand DNA
Social Media Messages you can use to amplify the message that it is safe and normal to travel
Information on marketing activities and opportunities
Advice on the tone and voice to use in your communications
Tips on what you can do to amplify the BackToTravel message

Together, we can build traveller trust again and promote the message that ASATA Travel Experts
are skilled and knowledgeable.
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ASATA Brand DNA
Gain a sense of how ASATA is positioning Travel Advisors so you can align your marketing efforts,
your brand voice and target audiences with ours to ensure our message is amplified more
effectively.

Brand Objective
ASATA stands for :

Professional Service
A credible, specialist advisor who will give you value for money, offering end-to-end solutions that
will exceed expectations and treat you as an individual.

Ethical conduct
A professional travel company that complies with South African laws at the ASATA Code of
Conduct and Constitution, that provides the products and services that consumers ask for.
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ASATA Brand DNA
Trustworthy Behaviour
A commitment to transparency in all dealings as it relates to product and price. A commitment to a
travel experience that is painless and pleasant, as well as the full delivery on what was promised.

Market Leadership
A knowledgeable consultant prepared to listen to consumers’ needs, that gives the best advice and
empathises with the client’s current context and tailors the experience to meet these needs
through consistently good service.
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ASATA Brand DNA
Business Challenges
•
•
•
•

Travel bans and negative economic impact due to result of COVID-19.
A loss of trust in the travel process as a result of difficulty of obtaining refunds during the crisis.
Traveller fear around health & safety in COVID-19 times.
Insecurity and confusion about quarantine regulations and border requirements at different
destinations.

Goals
•
•

Rebuild traveller confidence – travel is safe and normal.
Re-affirm the importance of using an ASATA Travel Expert to Travel with Peace of Mind.
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ASATA Brand DNA
Brand Personality & Tone of Voice

• Trustworthy
• Caring
• Professional
• Sincere
• Intelligent
• Informed
• Informative
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•Warm / Generous
• Confident
• Friendly
• Thoughtful
• Enthusiastic
• In control

#BackToTravel Campaign

www.asata.co.za

#BackToTravel Campaign
Key Objective

Travel has become complicated. Now more than ever, travellers need a good
Travel Advisor. Encourage travellers to turn to an ASATA Travel Expert.

Key Messages

•Travel is safe and normal
•Don’t try and do it yourself
•Travel advisors are skilled and knowledgeable
•Travel with peace of mind, use an ASATA Travel Advisor

Target Audiences

South African Business & Leisure Traveller

Call-to-Action Offer

•
•
•
•
•

Timing

01 – 30 October – to coincide with the reopening of borders
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Travelling for business is normal and safe. Use an ASATA TMC
Now is the time to start travelling again
Book your next holiday with your ASATA Travel Expert
Use an expert to ensure peace of mind
Travel is possible, safe and fun as long as you book with an expert

#BackToTravel Image Gallery
Make sure the photos you use:
•
•
•
•

Convey professionalism
Resonate with your clients and are representative of their world
Convey action and energy
Are good quality photos that are not overused

#BackToTravel Social Media Messages
We have designed a number of Social Media Messages for our members that convey the message that:
•
•
•
•

Travel is safe and normal
Don’t try and do it yourself
Travel advisors are skilled and knowledgeable
Travel with peace of mind, use an ASATA Travel Advisor

What can you expect?
Social Media Campaign
A social media blitz that reminds travellers that travelling is ‘normal’ and ’safe’. We will remind
travellers that to travel with peace of mind, it is important to use an ASATA accredited Travel
expert.
We will be launching a great number of social media posts with the hashtags #BackToTravel and
#TravelwithPeaceofMind

Media Campaign
We will be organising a number of media interviews coinciding with the resumption of domestic,
regional and international travel. The topics will relate to:
Changing consumer behaviour
How travel has evolved
What consumers need to know about travel
How to travel safely
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What can you do?
Five Things You Can Do To Spread the Message
1. Show your expertise
Share your best #BackToTravel Tips for South African travellers with us. We will credit you for these
tips and use some in our marketing to highlight that by entrusting their travel with you, travellers
are in safe hands. Send your tips to asata@bigambitions.co.za
2. Hashtags
Share the #BackToTravel and #TravelwithPeaceofMind hashtags on your social media posts to help
us amplify the message. The more we use it as a community, the more others will recognise it.
3. Share the Love
Share our content on your social media, in your newsletter, with your customers – if you feel it will
help them and position you as the expert. And don’t forget to tag @ASATA in your posts.
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What can you do?
4. Use the logo on your collateral
Use the #BackToTravel logo on your own collateral to get that same message out.
5. Become a spokesperson

Add your voice to the message ASATA is sending out that South Africans are ready to get
#BackToTravel. The key messages to include are:
•

Travel is safe and normal

•

Get #BackToTravel safely and easily with a Travel Expert/Advisor
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Thank you

